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Importance & Creation of

UI/UX Design Systems
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Getting to Know Design Systems

 What are they & why are they important

o Different complexities of design systems
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How to Start Building

. Deciding to start
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« How robust does it need to be

« Why did OSF HealthCare decide

—

Our Journey Building a Design System

L
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« Doing the foundational work

ContentSeparator

« Showing our system
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Getting to Know Design Systems

DeS|gn SyStem: Build new products by creating distinctive UX for an ecosystem of products

Technical specs Design tokens Documentation Principles Processes

What is a design system?

Pattern Ilbrary: Visual and interactive aspect of components that enable standardizations to minimize discrepancies

Establishes a scalable standard of designs for a brand to Templates Layouts —— Code snippets Components
replicate to invoke consistency across all user interfaces

_For. that brand Style gU|de: Visual style, voice and tone

Colors Typography Icons Logos Illustrations Brand guidelines

. Helps prevent miscommunications across different design

teams and onboard new designers

+ Includes documentation of components and Ul designs, as
well as design foundations like typography, colors,
iconography, etc.

« Compromised of three parts:
» The style guides / component libraries /
documentation

» A design file, hosted on Figma, etc. Molecules Organisms

» Those who manage & maintain the design system

From Figma’s |ntrOdUCti0n to Design system COUrses https://help.figma.com/hc/en-us/articles/14552802134807-Lesson-1-Welcome-to-design-systems



https://help.figma.com/hc/en-us/articles/14552802134807-Lesson-1-Welcome-to-design-systems

Getting to Know Design Systems

What problems do they solve?

Consistency :i: Efficiency €N Communication &
Design systems align an entire Having all Ul elements and style guides Designs being more consistent and
corporation with a new brand, style, in a convenient shared file increases efficient improves communication
components, and UX efficiency and on-boarding new across all teams involved

designers



Getting to Know Design Systems

How big do we need to make this?

From Figma’s Introduction to Design system courses https:/ihelp.figma.com/he/en-us/articles/14552802134807-Lesson-1-Welcome-

to-design-systems

Color conveys emotion and experience. It is the first impression / — World Peas = &Add to basket %) ( 0 ) @ @ \
our brand makes. It defines the value of our brand and supports
ST At negs: OSF GREEN MEUTRAL 01 - I a_o oo

PMS 369 RGB 226, 218, 208 X = é % Vo ’ % % = [ XX &8 @ O '
BRAND COLORS & CMYK S8, 0,100, 4 HEX #e2dad0
OSF Green is the signature brand color and is accented by RGB 100, 167, 11 bk O . O . . . O
OGSF Blue. These bright, saturated colors express the energy and HEX #64a70b VY Q
innovative spirit of the brand while conveying the underlying
qualities of trustworthiness and security one expects from a NEUTRAL 02
health care partner. The two colors should be used in a proportion RGB 239, 234, 229

intai i HEX #efeaes
qu_:;ughlp _Sl'_'l% green to 20% blue to m.;untam consistency. OSE BLUE ony for digto FCZT??Z F?’ES/?
ifferent tints may be used, as shown in the example here. PME 312 4 ]

s Email Newsletter
GRADIENT RGB 0, 169, 206
When using brand colors in a gradient, it must begin and end with HEX #00aS¢ce MEUTHAL S
OSF Green or OSF Blue — not a transitional shade - to avoid the RGB 237, 236, 237 [ - L ]

£ ; T HEX #edeced Enter your email address
appearance of additional brand colors. Gradients should maintain only for digital
the previously mentioned 80% to 20% proportion. When applied ' Product name $0.00/qty
to an element of uneven width, blue should be applied to the ]
narrower portion. g:;EiR':?ﬁiNT FRRima b Product name $0.00/qty (Add to basket @)
o
NEUTRAL 04 (O sales and Promotions Grown in City, ST by
FRANCISCAN BROWN CMYK10,11,15,0 Farm name -
; s : only for print O Harvests

This color is represented only in our logo. 71 Item name

FRANCISCAN BROWN (O Articles and Recipes ( Add to basket t%) $0.00/qty
NEUTRAL TINTS PMS 175
Specific tints should be used for additional separation or CMYK 18,79, 78,58
differentiation. Do not use values of black or Franciscan brown. RGR D, 53,39 @gn me up E) @ @ @
Do not create tints using shades of gray. HEX feean?

o J

Front-end with component libraries

Design-only
Same as design-only style guides, but interface components are hosted in a repository

These design systems only include styles and documentation for designers only.
that includes the front-end code of the component.

Mostly includes design foundations and brand guidelines to use on high-fidelity

mockups and components. Allows de5|gners to interact with live, programmed de5|gns, and allows the developers

to save time on new designs.


https://help.figma.com/hc/en-us/articles/14552802134807-Lesson-1-Welcome-to-design-systems
https://help.figma.com/hc/en-us/articles/14552802134807-Lesson-1-Welcome-to-design-systems

Getting to Know Design Systems

Types of design-only design systems

Brand Style Guide

« The “typical” style guide
» Contains color palettes,
typography, image guidelines,

and logos

Content Style Guide

e The “writing” style guide
« Contains content standards,
writing styles, tone of voice, and

Formatting of text

Component Library

« The “interface” style guide

» Contains Ul components,
Typeface, web accessibility
guidelines, & responsive

breakpoints




Getting to Know Design Systems

L+ JOSF Healthcare - Canvas Docs o &8 g 2 B B @ =

(1 Find components !

COMPONENTS o

Front-end with component libraries

B ActionButton
H Button

# ButtonFormFields

B Colors

Here i1s our old front-end design system with our ® oons
# Image TITLE GOES HERE

component |ibrary using Storybook @ Lists

H Text
& Video Descriptinn copy lorem ipsum dolor sit amet

consectetur elusmod tempor incididunt ut
o Molecules

. EEI”DDEF art dDFDrE manga a Eiq'I.IEI.
B Drgan|5m5

o This uses the same atoms, molecules, & organisms system e

Lorem ]psum Dolor

» The component would have a code snippet attached for

future implementation 1

Controls (3) Actions Interactions /

N (. . o L \
« The component has all hover effects, on-click or tap Fostriars -

Q Find components ! | NEED CARE QUICKLY:

effects, and any other animations/transitions

& Atoms

Find Urgent Care Near Me

]
oo
]

B ActionButton
& Button

B ButtonFormFields

Begin a Virtual Visit

& Colors
& lcons
B |mage
@ Lists
£ Text
& Video

=

Find a Doctor with Availability

& Molecules
O Organisms

# Accordion

Chat Live with a Nurse

G
1l

& Allservices

& ArticleListingFilters
1 Default

& ArticleSummary
1 Default
1 Stacked

& BackLink

T i ti racti m &
@ BlogSubscribe Controls Actions Interactions &

1 Default

This story is not configured to handle controls. Learn how to add controls >
B ButtonBar

@ CareActions

& CareScheduleAndChat Mo inputs found for this component. Read the docs »

1 Default
| J




Getting to Know Design Systems

Spencer’s first

“design system”

DEFAULT HOVER

BUTTON

BUTTON

BUTTON

[] cheekbox [m] Checkbox

BUTTON

BUTTON

BUTTON

PRESSED DISABLED COLORS

BUTTON BUTTON

#304FFE 383684

BUTTON BUTTON

BUTTON BUTTON #7ATCFF #DD505D

Q Input Placeholder

Checkbox Oﬂadic Button @Radic Button Toggle Button nTﬂggle Button rm-l
| Bl & Back
ALOR=EDODBOOOAALA, XYoo

A Input Placeholder

: More
[ ]

n L i a XOPWO00AA+ VO

~ Username

Username |

N

E-mail

e.g. john@gmail.com

Fassword

At least 8 symbols...

Label name

AR v ALD>D L P 200008 wo

Card StYlE LOADING O

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt

Small Card

Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet,
consectetur adipiscing

Text field default [ ) Breaderumb Dereaderumy_JmiECRi & Add A Tag
@ [ e
Breadcrumb » Breadcrumb p Breadcrumb » Breadcrumb . A S SRS
Lora Heading H1 <11 : y
2 1 28 4 56 7 ..

Lora Heading H2

Lora Heading H3 ® ® ®
Open sans Paragraph p1 =T FERR RS
Open sans Paragraph p2 o

Lerem ipsum dolor sit amet, consectetur adipiscing 0 2t Th = Ei

Link elit, sed do eiusmod tempor incididunt — ne Wo ree our e

LOGO
PLACEHOLDER

o

Placeholder AV
Placeholder | A
Placeholder something
Placeholder something
Placeholder something
Medium 2 small &2 X-Small 2

Su W%
f 7
13 14
20 21
27 28

March
T W Th F
1 2 3
8 g 10 11
15 16 17 18
33 33 24 35
9 30 3

Flacehaloar semattng

Flacphobder something

Placehodder something

Placahaloar somaettng

Placehodoer something

12
19
26
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How to Start Building

At the beginning...

First, will it actually work for us?

Design systems are a lot of time commitment and often

take even more effort to maintain

A design system’s payoft is not as high for solo designers

not beholden to one brand
Teaching others to use a design system also takes time
Consider if a style guide Is a better solution

Existing design systems can also be adopted to save time

and effort in creating a personal one

Shipping information

We ship within 2 working days

Full Name

Location

X
Val
Delivery
Tag Tgx Tagx Tag -
' | accept the terms
Read our T&Cs

WELCOME TO

Fluent

Let the @tasks flow

Check out what's new

Material

D .
Material 3 is the latest version of Google’s open-

source design system. Design and build beautiful,
usable products with Material 3.

@ Components are low in stock x
Hurry! Stock is running low on our website for Figma components. Don't
miss out on getting your hands on these popular items before they sell out.
Shop now to secure your favorite Figma components before they're gone.
Grab them while you still can!

rowse components

Example from Figma’s Simple

Design System

()

Components
Browse all USWDS components, and get UX,

A design system for the
federal government.

We make it easier to build accessible,

mobile-friendly government websites.

Introducing USWDS 3.0 Migrating to USWDS 3.0

8%

Patterns Design tokens

Use our guidance to craft effective and Learn how to get star’gd




How to Start Building

Ok, it’ll work, but now what do we do?

Determine Your Timing ®

e |sthere time available to establish a design system:

o Are there existing design guidelines that could help

supplement the new system?

Define the Scope 48

« Based on time constraints, determine how robust the

design system should be

« Are there resources available to move the design

system beyond UX design programs?

OSF HealthCare Design System Outline B By N ke A ot Sien

Layouts & Spacing Typography UX Deliverable Guidelines/Our ...
wgnqs . ) U User research
User testing

e what we have set up already and explain use cases for

mart
Ideas: [ etc each one
certain thi t . fth Golia . A aitiers * dowe need to \isl.tnkans,‘dev naming in the guidelines?
brand tone??
hy ux is important pec r page:
ow to use this guide fluid??)
at GPT) Each design system emphasizes col ue:
onsistency, scalability, and user-centric de: nciples Spacing
cing sc:
cing between compone;
cing si (from dev teal
adding
BN Components Iconography /(B storybook in the future
| = We have all separate component: ed Audit current icon usage
= Usage guidelines + Make consistent with print guidelines?? fill or line??
Components need to have auto layol ed an'ts
main components should be creal break|
« accessibility considerations ets a
| should this include object styles???
om thought and edit
ll Motion & Animation j (B | Image Guidelines
| «» Audit current motion usage [
| « easing duration [
transitions [

Create the Outline /

 Document what will be created by the design system

« If time constraints are tight, group parts of the system then put

those parts in step order

« Ex: grouping typography, colors, and iconography




How to Start Building

Why did we

decide to create a

design system

?

Initial Problem: Web Redesign @

Since 2022, OSF started a complete website overhaul called DXP

(Digital Experience Platform). Work is still on-going & requires even more

design effort going forward.

Follow-up Problem: Brand Consistency @

Within the main hub and sub-hub redesigns, a component library was
being created. However, these components were not in-line with previous

design work on directories.

On-going Problem: Cross communication Q)

DXP is a project containing multiple teams and cross-functional
leadership within OSF. However, design communication has been lacking

on certain decisions, compounded by the previous issue of consistency.
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Our Journey Building a Design System

Before the
redesign

REVIEW THE LATEST MASKING AND VISITOR RESTRICTIONS.

PATIENTS & VISITORS LOCATIONS SERVICES HEALTH& WELLNESS INNOVATION  GIVING GET CARE NOW

Need Care Now?

Get connected to the care you need faster than ever with a new
page that puts all of your care options at your fingertips.

Learn More

SEENGEAWVEIGEI Ministry News  Community News

How Can We Help You?

How chatbots are enhancing Spill it: Is drinking tea healthy Introducing your baby to
patient care for you? allergens

November 4, 2024 October 7, 2024 August 20, 2024

5 tips for staying hydrated Taking charge of your fertility What is prebioticsodaand is it
July 9. 2024 June 17, 2024 good for you?

June 11, 2024

RESOURCES

Accountable Care

Catholic Health Care
Colleges & Schools

Primary Source Verification
Direct Access Network
Employee Resources
Provider CME Request
Price Transparency

7% OSF HEALTHCARE ADOUICEn
b About Us
Annual Report
Our Mission Community Health
In the spirit of Christ and the example of Contact Us
Francis of Assisi, the Mission of OSF Facts & Figures

HealthCare is to serve persons with the Mission, Vision & Values

greatest care and love in a community that Newsroom

celebrates the Gift of Life. Sustainability Report

Copyright © 2025 OSF Healthcare System

ﬁ Get Care Now

Find a Provider

Find a Location

Access OSF MyChart

Pay a Medical Bill

COVID-19 Resources

Browse Health Library

Explore Careers

SITES

OSF Careers

OSF HealthCare Foundation
OSF Innovation

OSF Libraries

OSF OnCall Digital Health
The Sisters of the Third
Order of St. Francis

/A\ PATIENTS & VISITORS  LOCATIONS

Heart & Vascular
+ Programs & Services
Locations
+ Care Providers
+ Resources
Patient Stories

+ Giving & Volunteering

+ Research & Innov
Education

For Medical Professionals

OSF HealthCare homepage

Our Mission

In the spirit of Christ and the example of
Francis of Assisi, the Mission of OSF
HealthCare is to serve persons with the
greatest care and love in a community that Newsroom

celebrates the Gift of Life.

SERVICES HEALTH & WELLNESS  INNOVATION

Heart & Vascular

GIVING GET CARE NOW Q

An alternative to open heart surgery is

here

If you suffer from mitral regurgitation, MitraClip may be a good
alternative to open heart surgery, and it's available right here at

OSF HealthCare.

Leading Heart and Vascular Care is Closer
Than You Think

At OSF HealthCare Cardiovascular Institute, we
put in the hard work it takes to be among the best
heart care experts anywhere because when there's
a heart in your hands, there’s no room for error.

We have the latest technology, and we know how
to use it. We work together like a well-oiled
machine. There's nothing we haven't seen. And we
never stop improving - seeking out the
innovations that make heart care better to get you
the results you need to live life to the fullest.

From general cardiology to the most complex
surgeries, we are here for you - closer to home
than you might know. The days of needing to travel
to Chicago, St. Louis or Madison for world class
heart care are gone. We're in Peoria, Champaign-
Urbana, Rockford, Lasalle County and more
communities throughout lllinois, and we're ready
to show you how convenient and compassionate
leading cardiovascular care can be.

Take Action

Video

Learn More

OSF HealthCare Cardiov...

From Qur Blog

>

9

Can you sleep your
way to a healthier
heart?

February 3, 2023

:
Know Your Risk

Find a Specialist Near You

ABOUT OSF

RESOURCES

About Us Accountable Care

Annual Report
Community Health

Catholic Health Care
Colleges & Schools

Contact Us Primary Source Verification

Facts & Figures
Mission, Vision & Values

Sustainability Report

Direct Access Network
Employee Resources
Provider CME Request
Price Transparency

Copyright © 2024 OSF Healthcare System | Terms & Conditions | Privacy Policy | Compliance

| heart coffee:
Coffee’s health effects
on the heart

June 8, 2022

SITES

OSF Careers

OSF HealthCare Foundation
OSF Innovation

OSF Libraries

OSF OnCall Digital Health
The Sisters of the Third
Order of St. Francis

Heart and Vascular Hub homepage




GET SCREENED

Our Journey Building a Design System

Building a

HEALTHY |
N
SYSTEM

MAMMOGRAMS

SAVE LIVES

And getting screened has never been easier.

There is no shortcut or secret
Get a healthy

to success when it comes to
amount of sleep

building a body that can fight Stay in control of your health and

off illness. Use these pillars Minimize sugar schedule your mammogram today.
of health to help develop a in your diet _ ,
Screening mammograms (X-rays of the breasts) are the single
Strong immune system. most effective tool in the early detection of breast cancer and
Reduce your are proven to save lives. With early detection, the five-year
survival rate is nearly 100%.

stress

Early detection enables doctors to implement a treatment plan
before symptoms begin, resulting in a better outcome.

Exercise

Happy SOth Anniversary

NATIONAL
EMS WEEK

When seconds matter, you're there,

[ ] [ ]
onsistency builds trust
of many new tomorrows to those in need.
Thank you, I-80 EMS and first responders!

Know your genetic cancer risk

Talk to your primary care provider if you have a family history
of cancer or other risk factors for breast cancer.

When you seek a regular mammogram screening, you'll have
the option of taking a genetic cancer risk assessment for many
types of cancers.

OSF HealthCare breast cancer screening guidelines

Annual screening mammograms are recommended at age 40 and may
start earlier depending on family history.

Breast cancer deaths have declined since 1990 thanks to
early detection, better screening, increased awareness
and new treatment options.

PRIMARY CARE
— FOREVERY —

STAGE OF LIFE

As a result, women who are regularly screened for breast
cancer have a 47% lower risk of dying from the disease
compared to those who aren’t.

QOur web presence needs to visually and

Having a relationship with an OSF HealthCare primary
care provider means someone is in your corner to guide

emotiona |y align with our mission and

and encourage you on your health and wellness journey.

Prevent

Schedule an appointment today. Find a

s h ed t eX h aUusS t i on
7 O._SF HEALT]:!CARE
3 Euaé;‘fthAEtQé’t"f Your life — our Mission a n d heat St ro ke

Take frequent breaks: @

N euro I ogl ca I Avoid dehydrating liquids like Get cut cfithe sunand Use sunscreen to avoid
into the shade

digital and print media Our commitment to

visitors with disabilities
and language needs

OSF HealthCare ensures equal access
to care for individuals with disabilities or

limited English. If you need assistance,

please let your care team know.

alcohol and caffeinated beverages getting sunburned

care for the

Upper Peninsula

Neurological diseases of the brain and nervous
system can impact the entire body. But at

OSF HealthCare St. Francis Hospital & Medical
Group in Escanaba, our experts diagnose and
treat these illnesses in both adults and children.

Use the buddy
system: Keep an eye
on each other

Drink plenty of liquids
like water, fruit juice
or sports drinks

R To find a provider, scan the QR code
bh




Our Journey Building a Design System

Deﬁning Brand |dentity - What does OSF HealthCare feel like?

Simple

Quietly
Confident

Compassionate

Grounded

Uplifting

Empathetic 1
%’::w’]/ { .i

Approachable




Our Journey Building a Design System

Accessibility

Accessibility was foundational in this

PI"OCGSS

C

Used WCAG 2.0 AA color contrast

nhecker

White
Hex: #FFFFFF
RGB: 255, 255, 255

Dark Green /
Meadow Green
Hex: #4E8209
RGB: 78,130, 9

Q Added - Accessible

100% Green / OSF
Green

Hex: #64A708B
RGB: 100, 167, 11

S
Q)
o
o)
o)
(7]
2
o
®

Dark Blue / River
Blue

Hex: #007F9B
RGB: 0,127,155

Q Added - Accessible

100% Blue / OSF
Blue

Hex: #OOA9CE
RGB: 0,169, 206

Blaze Red
Hex: #DA291C

RGB: 218. 41. 28 Q Added - Accessible

Dark Blaze Red
Hex: #AC2016

RGB: 172, 32, 22 Q Added - Accessible

Orange

Hex: #EF9600
RGB: 239,150, 0

Added -

Inaccessible

S
Q
o
o)
o)
(7]
.
o
®

Grounding Gray
Hex: #333230
RGB: 51, 50, 48

Added -

Inaccessible

Added -

Inaccessible

Added -

Inaccessible

Technically

accessible but looks

bad

Added -

Inaccessible

Added -

Inaccessible

0 Added - Accessible




Our Journey Building a Design System

Best practices research

We incorporated user research ﬁndings to
ground our decisions in real needs and

behaviors

®& Recommended colors  (60-30-10 rule)

607 Neutrals — approachability, minimal = modern

. 30% Green - hope, healing, calmness & growth

. 107 Blue - stability, reliability, confidence & loyalty

Q Recommended buttons

Primary

Schedule an appointment > ngh P"'O"'ty calls
to action

Secondary

Used on dark or

Schedule an appointment >
[ PP ] patterned backgrounds

Tertiary

Low priority used for

Schedule an appointment > | ]
PP additional details




Our Journey Building a Design System

Custom date range

From | « April 2025

S MTWT F S

To 12/31/2016 3031 1 2 3 4 5
& 7 8 9 1011 12
13 14 15 16

Go

Trends

Timeless designs away from trendy or dated looks

Goo gle attention above the fold website UX X & @ Q
All Images Videos Shortvideos Forums Shopping Web : More Tools
Before Dec 31,2016 v  Allresults ¥  Advanced Search Clear

Nielsen Norman Group
https://www.nngroup.com : articles » page-fold-manifesto 3

The Fold Manifesto: Why the Page Fold Still Matters

Feb 1, 2015 — The fold matters because what appears at the top of your page matters. Users do scroll,

but only if what's above the fold is promising enough.

Nielsen Norman Group
https://www.nngroup.com » articles » scrolling-and-atten... ¢

Scrolling and Attention (Original Research Study)

Mar 21, 2010 — Web users spend 80% of their time looking at information above the page fold. Although
users do scroll, only 20% of their attention goes to content below ...



Our Journey Building a Design System
0 Supplied styles @ Recommended styles

$font-size-scale:

. Headingl  Heading 1

gamma: 40,

delta: 36, Heading 2 Heading 2

epsilon: 26,

zeta: 24, SECTIONTITLE Section Title
: 22, Body Copy Body Copy
theta: 26, Link Link
. lotas 18,

Dev alignment appa: 16,
lambda: 14,
mu: 12,

Conducted a content audit with ¥

developers to understand what , , © Suppliedstyles @ Recommended styles

$1line-height-scale:

components already existed or could alpha: 66, |
beta: 48, Info Button lcons | i @ OX i)

be reused el
delta: 36, Warning lcons ©® AaA
epsilon: 32,
AR Profile lcons 2 & S
eta: 32, ,
pie: 36J Print/Fax lcons @ @
theta: 30, ondar loons -
iota: 24, -
kappa: 22, Phone Icon Q ¢ Q

lambda: 26,
mu: 18 " Map lcon III w '.’




Our Journey Building a Design System STYLE TILE

Colors |mager':.r Inspiration

Example component

Buttons

l Lorem ipsum dolor > ]

Creating the style guide e oo deor st

Lorem ipsum dolor sit amet, Example component

consectetur adipiscing elit.

A sample of the visual language

Lorem ipsum dolor sit %

Type styling sample

Heading 1 tmimnsse

Lorem ipsum dolor sit amet,
Subhead 1 consectetur adipiscing elit,
sed do eiusmod tempor
incididunt ut labore et.

Sit amet, consectetur adipiscing elit, sed do
elusmod tempor incididunt ut labore et
dolore magna aliqua. Ut ut aliquip ex ea
commodo consequat.

< V)
” HEALTHCARE



Our Journey Building a Design System

OSF HealthCare

STYLE TILE

Saint Francis Medical Center College of Nursing

Colors

Example component

Lorem ipsum dolor sit

Lorem ipsum dolor sit amet,

consectetur adipiscing elit.

Lorem ipsum dolor sit )

Type styling sample

Heading 1

Subhead 1

Sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et

dolore magna aliqua. Ut ut aliquip ex ea

commodo consequat.

|magery |nspiration

Buttons

Lorem ipsum dolor >

Example component

Lorem ipsum dolor sit
Lorem ipsum dolor sit amet,
consectetur adipiscing elit,

sed do eiusmod tempor
incididunt ut labore et.

il ®
Ll F! f

{
& .w'}' S

HEALTHCARE

STYLE TILE

. Buttons
Type styling sample

Heading 1 Get Care Now

Subhead 1 Lorem ipsum dolor >

Sit amet, consectetur adipiscing elit, sed do

eiusmod tempor incididunt ut labore et

) o Lorem ipsum dolor >
dolore magna aliqua. Ut ut aliquip ex ea

commodo consequat.

|magery |nspiration

Colors

Example component

access to level 1 trauma center,
hospitals all on campus

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmed
tempor. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor. Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor.

Explore our state-of-the-art technology >

SAINT FRANCIS
MEDICAL CENTER

COLLEGE OF NURSING

uture sub-brand

OSF HealthCare Children’s Hospital of lllinois

appl

ications

STYLE TILE

[ ]
H ead l ng 1 (size 72 Brandon Grostesque)
Heading 2 (size 38pt Brandon Grostesque)

H ea ding 3 (size 34pt Brandon Grostesque)

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut ut aliquip ex ea commodo consequat. Duis aute irure dolor in

reprehenderit in voluptate velit esse laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Kmco laboris nisi ut aliquip ex ea commodo conse proident, sunt in

culpa qui officia deserunt mollit anim id est laborum. (size 20pt Chaparral Pro)

« Bulleted list item
- Bulleted list item
« Bulleted list item
« Bulleted list item

=1

£0, [©)

Find a provider Find a location Get care now
Some words about how great Some words about how you can Some words about getting
our doctors and nurses are find a location to meet your care now from urgent care or
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